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VISON

Weshape thduture of
humanto-machine
interactionwith Voiceas a
key enablerfor seamless
processes and personalized
experiencedor your
business

WEPUTHUMANSRATTHECENTERDFTECHNOLOGY

Whethehumansare at home,at work or on the go, Voiceis the mostnaturalway
to communicate From augmenting existing human talent, and enhancing
consumerpersonalizatiorthroughto optimizing productivity,there are limitless
growth possibilitiesfor companiesto make the lives of their customersmore
enjoyableisingVoicebasednterfaceenhancedy TelekonVoicificatiorBuite

VOICHSTHENATURAWAYFORPEOPLH OASKFORWHATTHEYWANT

Enabling technologyto use the human Voice as an interactivemedium can
transformthe way devicesand servicesare used while meetingthe needs of
successfubusinesses

BECOMEA DISRUPTORBOARDTHE VOICIFICATIONRAINWITHUS TO
BUILDAMORBNTELLIGENANDINTUITIVEEUTURE



The acceptance of
Voice technology is
moving beyond the
early adopterstage
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FACT&FIGURES

THE CUSTOMBEERSPECTIVE

Voiceassistants make it easier to @séstingservicesandapplications, thusaising
active usage of theim general.
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1.8 hillionend consumergill havea digital Voiceassistantn thenear
future
[Tractich

82% of consumerseeVoiceassistantasthe smartefaster and
easiemway toperformdailyactivities.
[PWC Consumer Intelligence Series survey]

The numbeof Voiceassistants will triple by 2023.
[Juniper Research]

55% of households are expectedwnsmartspeaker devices
by 2022.

[Comscore]

THEBUSINESSERSPECTIVE

In the businesscontext, usage is still at an early stage, but i t liecoming
increasinglyimportant Organizationghat have implementedVoice technologies
withintheirbusinessarealreadyseeinghugebenefits
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95% of ClOs and Clevel managerssay that Voice data is either

oval walvlged u tathdirleusiness
[Computerworld]

76% of organizations have achieved quantifibleleefitsfromtheir
Voiceand chainitiatives.
[Cap Gemini ConversatioGalimmerce]

70% of business buyers say:
[Salesforce Research]

58% of organizationsaythatthe benefits have met or exceettesdr
expectations.
[Cap Gemini ConversatioGalmmerce]
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BUSINESBENEFITS

USE VOICIEO
UPLIFT YOUR
BUSINESS
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SAVECOSTS

A Customer services that use Voice
technologyhave provento be cost
efficient For many oneonone
interactions,service agents can be
replaced by intelligent Voice
applications

BOOSPRODUCTIVITY

A Voice technology significantly re-
ducesthe effort requiredfor routine
tasks, such as writing reports,sche
dulinganddocumentation

A No staff requiredd The handling of
typical telephone enquiries from
customerscan be widely automated
andaccelerated

ENHANCBRANCPERCEPTION

A Voiceservicescan help you tap into
newtargetgroups,suchasthosewho
previouslgxperience@ntrybarriers

A Henceyour brand will be perceived
as an innovative player and can
clearly set itself apart from the
competition

IMPROVEECURITY

A Voicebrings unique biometricchara
cteristicsthatcanbe usedto identify,
authenticat@ndauthorizecustomers
and/oremployees

INCREASBATISFACTION

A Enable your customers to easily
engagein daily use caseswith the
most natural humammachingnter
face Voice

A The use of Voicecontrolledservices
improves customer experienceand
thusstrengthengustometoyalty

UPGRADPRODUCTS

A 6 Ha- d ed éqdip and upgrade
your products and servicesthrough
Voicefeaturesandfunctionalities

A Skim potentials for upsell and/or
crosssell

A Createprivacyprotected futureproof
productsand serviceswith potential
forupsell
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