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We shape the future of 
human-to-machine 
interaction with Voice as a 
key enabler for seamless 
processes and personalized 
experiences for your 
business.

VISION
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WEPUTHUMANSATTHECENTEROFTECHNOLOGY

Whetherhumansareat home,at workor on the go, Voiceis the mostnaturalway
to communicate. From augmenting existing human talent, and enhancing
consumerpersonalizationthrough to optimizingproductivity,there are limitless
growth possibilitiesfor companiesto make the lives of their customersmore
enjoyableusingVoice-basedinterfacesenhancedbyTelekomVoicificationSuite.

VOICEISTHENATURALWAYFORPEOPLETOASKFORWHATTHEYWANT

Enabling technologyto use the human Voice as an interactivemedium can
transformthe way devicesand servicesare used while meeting the needs of
successfulbusinesses.

BECOMEA DISRUPTOR. BOARDTHE VOICIFICATIONTRAINWITH US TO
BUILDAMOREINTELLIGENTANDINTUITIVEFUTURE.



The acceptance of 
Voice technology is 
moving beyond the 
early adopter stage

THE MARKET FORVOICE

EARLY ADOPTERS EARLY MAJORITY MASS MARKET

BUSINESS

CUSTOMER
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THE BUSINESSPERSPECTIVE

In the businesscontext, usage is still at an early stage, but itõsbecoming
increasinglyimportant. Organizationsthat have implementedVoice technologies
withintheirbusinessarealreadyseeinghugebenefits.

95% of CIOs and C-level managerssay that Voice data is either
òvaluableóoròveryvaluableóto theirbusiness.

[Computerworld]

76% of organizations have achieved quantifiable benefits from their 
Voice and chatinitiatives.

[Cap Gemini ConversationalCommerce]

70% of business buyers say: "Voice assistants are revolutionary.ò

[Salesforce Research]

58% of organizations say that the benefits have met or exceeded their 
expectations.

[Cap Gemini ConversationalCommerce]

THE CUSTOMERPERSPECTIVE

Voice assistants make it easier to use existing services and applications, thus raising 
active usage of them in general.

1.8B
1.8 billion end consumers will have a digital Voice assistant in the near 
future.

[Tractica]

82%
82% of consumers see Voice assistants as the smarter, faster and 
easier way to perform dailyactivities.

[PWC Consumer Intelligence Series survey]

55%
55% of households are expected to own smart speaker devices
by 2022.

[Comscore]

58%

76%

70%
The number of Voice assistants will triple by 2023.

[Juniper Research]

FACTS &FIGURES
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95%

3x



BUSINESSBENEFITS
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USE VOICE TO 
UPLIFT YOUR 
BUSINESS

SAVECOSTS

Á Customer services that use Voice
technologyhave proven to be cost
efficient: For many one-on-one
interactions,service agents can be
replaced by intelligent Voice
applications.

BOOSTPRODUCTIVITY

Á Voice technology significantly re-
duces the effort requiredfor routine
tasks,such as writing reports,sche-
dulinganddocumentation.

Á No staff requiredðThe handlingof
typical telephone enquiries from
customerscan be widely automated
andaccelerated.

ENHANCEBRANDPERCEPTION

Á Voiceservicescan help you tap into
newtargetgroups,suchasthosewho
previouslyexperiencedentrybarriers.

Á Henceyour brand will be perceived
as an innovative player and can
clearly set itself apart from the
competition.

IMPROVESECURITY

Á Voicebringsuniquebiometricchara-
cteristicsthatcanbeusedto iden-tify,
authenticateandauthorizecus-tomers
and/oremployees.

INCREASESATISFACTION

Á Enable your customers to easily
engagein daily use caseswith the
most natural human-machine-inter-
face: Voice!

Á The use of Voice-controlledservices
improves customer experienceand
thusstrengthenscustomerloyalty.

UPGRADEPRODUCTS

ÁôHands-free!õðequip and upgrade
your productsand servicesthrough
Voicefeaturesandfunctionalities.

Á Skim potentials for upsell and/or
cross-sell.

Á Createprivacy-protected, future-proof
productsand serviceswith potential
forupsell.



VOICIFICATION 
USE CASES
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